Although many researchers agree that environmental and personal characteristics are important for becoming an entrepreneur, it is still not clear if their influence is equally significant. Numerous authors have pointed out unresolved matters regarding the relationship among innovativeness, gender, and entrepreneurial intensions. The aim of this paper is to explore the impact of gender and country of origin in relation to entrepreneurial intentions and innovative cognitive style. Research was conducted using a sample of students majoring in information and communication technologies from Croatia and Slovenia. The results revealed the influence of gender, country, attitudes toward entrepreneurship, and innovative cognitive style on entrepreneurial intentions.
Introduction
Entrepreneurship is one of the main drivers of economic development and growth (Bjørnskov & Foss, 2013) . The significance of fostering entrepreneurial activities is confirmed by the continually increasing trend of various governmental and non-governmental organizations' actions towards promoting and encouraging entrepreneurship. Due to the importance of entrepreneurship, defining determinates of entrepreneurial intentions is crucial for future economic development.
Previous research regarding entrepreneurial intentions has revealed the impact of various factors. Lee, Wong, Der Foo, and Leung (2011) found that entrepreneurial intentions are affected by individuals' personal attraction to entrepreneurship, social norms among the micro and macro environments that shape beliefs and attitudes towards entrepreneurship, and perceived self-efficacy of an individual as a future entrepreneur. However, the theory of entrepreneurship has still not shed light on the question as to whether environmental and personal characteristics are equally significant to entrepreneurial intentions.
Taking gender and country of origin into account, we considered if innovative cognitive style might have a significant influence on entrepreneurial intentions. This paper's aim is to investigate a gender approach to entrepreneurial intentions and innovative cognitive styles based on a cross-country survey carried out in Croatia and Slovenia. This work contributes to the existing body of knowledge regarding entrepreneurial intentions by providing confirmation of existing research. Moreover, this is the first study to investigate the influence of innovative cognitive style on information and communication technologies (ICT) students' entrepreneurial intentions in Croatia and Slovenia and can serve as a basis for future studies.
This paper consists of five parts. After the introduction, a literature review is presented on the topic, followed by a description of the methodology used. The fourth part gives the results of the employed logistic regressions, while at the end there is a short discussion with a conclusion emphasizing the most important findings and contributions of this paper.
Literature Review
No universally accepted definition for entrepreneur or entrepreneurship has achieved consensus (Carland, Carland, & Carland, 2015; Klapper, Amit, & Guillén, 2010) . Gartner (1990) used the Delphi method to identify two main perspectives when trying to define entrepreneurship. The majority of Gartner's respondents (79%) focused on entrepreneurship characteristics, while the rest (21%) had entrepreneurship outcomes in their focus (Gartner, 1990) . Summing up the various attempts to define entrepreneurship, it is the process and capacity of perceiving and exploiting good business opportunities in order to create business value while accepting risks in this regard (Dahalan, Jaafar, &Rosdi, 2013; Landstrom, 2007; Sharif, 2015) . By the same principle, an entrepreneur is an innovative and proactive person with a specific mind-set and vision who recognizes business possibilities, makes crucial decisions, and is willing to take risks in order to make a profit (McQuaid, 2002; Obembe, Otesile, & Ukpong, 2014). In addition, some authors emphasize innovativeness as a very important characteristic of entrepreneurs (Drucker, 2014; Owoseni, 2014 (2000) indicated that entrepreneurial activities cannot be predicted by modelling only personal or situational factors and emphasized the importance of investigating entrepreneurial intentions in order to gain an understanding and prediction ability of entrepreneurial activity.
As previously mentioned, innovation plays an important role in entrepreneurial processes. Innovation and entrepreneurship complement and encourage each other, contribute to the success of an organization, and are both essential in enduring organizational sustainability in today's dynamic and turbulent global economy (Zhao, 2005) . Moreover, a growing body of literature recognizes entrepreneurs as key enablers of making innovations available to the market; thus, the strong connection of entrepreneurship with innovation is evident (Szirmai, Naudé, & Goedhuys, 2011) . Individual innovative behaviour is influenced by many characteristics, such as individual problem-solving style, leadership skills, and work group relationships (Scott & Bruce, 1994) . Innovative cognitive style is a strongly ingrained style of decision-making, creativity, and problem solving (Beeftink 
Methodology

Research questions
The research presented in this paper is based on the following research questions: (1) 
Sample Description
Our survey was conducted on a sample of students in an informatics study programmes of Croatian and Slovenian business and economic colleges ranging from second-year to graduate students. Student-based samples as well as cross-country samples have previously been used by other researchers in similar entrepreneurial intention studies (Ahmed et al., 2010; Mueller & Thomas, 2001 ). Our sample consists of 541 respondents, of which 60.81% are Croatian students and 39.19% are Slovenian students. Table 1 presents the entrepreneurial intentions of respondents by their characteristics: country of origin, year of study, and gender. The majority of respondents at both the undergraduate (77.78%) and graduate (72.77%) levels of study are planned to start an enterprise. In addition, the majority of both male (89.29%) and female (67.02%) respondents planned to start an enterprise. The Chi-square revealed a statistically significant difference between the group of students planning to start an enterprise and those who were not, in terms of gender with a p-value below 0.01.
Research Instrument
The research instrument was developed based on previous studies. The binomial dependent variable measured respondents' serious consideration of becoming an entrepreneur. Participants indicated agreement with the independent variables and constructs using a 7-point scale (1 = completely disagree, 7 = completely agree). There are two main groups of constructs. First, attitudes toward entrepreneurship together comprised the selected variable groups (personal attraction, social norms, and perceived self-efficacy) of entrepreneurial intentions (Liñan & Chen, 2009). Second, cognitive abilities comprised innovative cognitive style (willingness to try, creative-original and opinion-leader, and ambiguities/ problems) measured by KAI (Goldsmith, 2011) .
Statistical Methods
In order to check the validity of an instrument, a validity analysis was carried out. We have used items from existing Note: (two-tailed) ** p < 0.01 Source: Authors' survey studies, so we based the instrument content validity on that fact. For the sake of testing the reliability of using average values of items grouped into six variable groups, a reliability analysis was conducted using Cronbach's alpha coefficients. Feldt and Kim (2008) recommended using a cut-off value of 0.70 or higher for the Cronbach's alpha coefficient. As all of the calculated coefficients were higher than the cut-off value, we concluded that the item scales were internally consistent. A logistic regression was employed in order to investigate the relationship between dependent and independent variables. The validity of logistic regression models has been investigated using Nagelkerke R Square. Table 2 presents the results of logistic regressions conducted using entrepreneurial intention as the dependent variable based on the total sample. The results of the logistic regression employed in the total sample model revealed that entrepreneurial intentions are strongly affected by gender and personal attraction (p < 0.01) as well as social norms and creative-original (p < 0.05). Nagelkerke R Square shows that 46.1% of the variance in the response variable can be explained by the explanatory variables. Table 3 presents the results of the logistic regression employed in the female-only sample and male-only sample.
Results
When focusing on gender, only personal attraction affected entrepreneurial intentions in both the male (p < 0.05) and female (p < 0.01) samples. Male entrepreneurial intentions were also influenced by the country of origin and social norms (p < 0.10), whereas females are influenced by the creative-original factor (p < 0.05). On the other hand, in neither the female nor male samples did the year of study, perceived self-efficacy, willingness to try, or opinion-leader and ambiguities/problems factors have any significant influence on entrepreneurial intentions of the respondents. The male sample model explained 29.1% of the variance, while the female sample model explained 48.2% of the variance, as calculated by the Nagelkerke R Square. Table 4 presents the results of the logistic regression according to the country of origin. In both the Croatian and Slovenian sample, gender and personal attraction had a strong impact on entrepreneurial intentions (p < 0.05 in the Croatian sample and p < 0.01 in the Slovenian sample). Furthermore, the impact of social norms (p < 0.05) and creative-original (p < 0.10) group of constructs on entrepreneurial intentions was identified in the Croatian sample model. However, the year of study, perceived self-efficacy, willingness to try, and opinion-leader and ambiguities/problems constructs had no statistically significant impact on entrepreneurial intentions in either Croatia or Slovenia. The Croatian sample model explained 48.5% of the variance, while the Slovenian sample model explained 47.3% of the variance, as calculated by the Nagelkerke R Square. 
Discussion and Conclusion
The purpose of the current study was to investigate if gender, year of study, country of origin, attitudes towards entrepreneurship, and innovative cognitive style affected entrepreneurial intentions. After employing logistic regressions in order to analyse the results of the survey conducted among
Croatian and Slovenian ICT students, all previously stated research questions were answered.
The first research question (RQ1) asked if country of origin influences entrepreneurial intentions. The presented results revealed the influence of the country of origin on entrepreneurial intentions among male respondents. When referring Note: (two-tailed) * p < 0.10; ** p < 0.05; *** p < 0.01 Source: Authors' survey to the second research question (RQ2), which was focused on the possible gender influence on entrepreneurial intentions, the results indicated the strong influence of gender on entrepreneurial intentions. Furthermore, the next two research questions (RQ3 and RQ4) dealt with the possible influence of attitudes towards entrepreneurship and innovative cognitive style on entrepreneurial intentions. These research results suggest that the selected variables of attitudes towards entrepreneurship and innovative cognitive style have a significant impact on entrepreneurial intentions. The last research question (RQ5) sought to determine the differences in gender regarding the influence of attitudes towards entrepreneurship and innovative cognitive style on entrepreneurial intention. The results of our research highlight the notable differences between male and female ICT students concerning their motivation towards becoming entrepreneurs. These differences are mostly evident in respondents' attitudes towards entrepreneurship in the form of social norms affecting males more than females and in cognitive abilities where females are more driven to start a new venture by being original and creative.
Based on the presented results, it could be concluded that males are more driven to become an entrepreneur by extrinsic motivation whereas females are more driven to start their own business by intrinsic motivation. The findings of this research align with some of the previous findings regarding the impact of gender on entrepreneurial intentions and gender differences among entrepreneurs (Dahalan et The investigation of gender influence points to the fact that women are conscious of different glass-ceilings and barriers facing female entrepreneurs, especially in the areas dominated by men, like technology and innovation (Ranga & Etzkowitz, 2010) . In addition, Kourilsky and Walstad (1998) indicated that men are much less aware of their knowledge insufficiencies and more self-assured in their abilities than women, which make females being more realistic about the matter. Based on these findings as well as ours, we could presume that education is highly important for females in terms of boosting their self-esteem as well as belief in success. In addition, females will probably count on their innovativeness and creativity in the process of becoming entrepreneurs as it is more likely that others will not be eager to cooperate due to the gender stereotypes. In their study, Martin and Wright (2005) indicated that the emphasis in ICT small businesses run by females is on innovation, which is consistent with results presented in this paper regarding the creative-original factor being statistically significant for entrepreneurial intentions among the female sample. However, Tominc and Rebrenik (2004) found that, despite the relatively high social and cultural support for female entrepreneurs, Slovenian women do not benefit from business opportunities, but are more likely to be forced into a business activity due to necessity. The Global Entrepreneurship Monitor's 2012 Women's Report highlighted the global recognition of female entrepreneurship, but also emphasized the importance of enabling supporting activities like providing better access to education and training activities as well as undertaking targeted efforts (Kelley, Brush, Greene, & Litovsky, 2013). Another solution is given by Tominc and Rebrenik (2007) in the form of encouraging women to start a new business by the host society and not only family and friends (e.g., by lowering social services costs or offering niche funding loans for women entrepreneurs).
As this research was limited to students majoring in ICT in Croatian and Slovenian business and economic colleges, it was not possible to gain a large sample; thus, the sample size can be considered a limitation of the generalization of the results. Another limitation of this study is the uneven sample size regarding country of origin and the year of study. A larger part of the respondents were graduate students, which may have affected the high percentage of those planning to start an enterprise. Future research should repeat this study using larger and equal sample sizes in both countries and at the same level of studies. In addition, it would be interesting to include other countries in the region.
